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Marketing and Advertising



Advertising falls under marketing



Prefer to use the term marketing



Both inextricably linked
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Offline Marketing



See Marketing Chapter in members area



Direct mail



Postcards (see week 2 notes)



Local paper



Referrals



Word of mouth



Brochure



Business cards



Lead generation seminars



Chamber of Commerce networking events
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Offline Marketing Cont...



Local business networking opportunities



Trade shows



Face-to-face



Cold calling



Warm calling (next week)



Press release to local paper



Joint ventures



Creative agencies (Online/offline) –resume, portfolio, 

client list, testimonials
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Online Marketing



Social media –LinkedIn and Facebook



Email marketing



Google Alerts



SEO/Google page one



Forums and blogs



newsletters



Article marketing –Ezine



Website –lead generation –see members area


Microsoft_Office_PowerPoint_Slide7.sldx
Online Marketing

Social media – LinkedIn and Facebook

Email marketing

Google Alerts

SEO/Google page one

Forums and blogs

newsletters

Article marketing – Ezine

Website – lead generation – see members area



















7





P S

Online Marketing

- Socil mtia - Likein nt Facsbookc

- Emall matkting

- Googlealens

- S0/ Googlepaze ane

- Forums and logs

< mveees

- Aridematkaing - Esoe

- sbste -1t genaation - s membrs 2





image8.emf
Marketing on a Shoestring Budget



No cost and low cost methods for marketing



Referral marketing/word of mouth



Trade shows



Social media



Newsletters



Blog posting



Forum posting



Warm calling



Business cards –www.vistaprint.com



Lead generation
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Advertising Do’s and Don’ts



Don’t:



Spend on worthless, untargeted advertising



Spend without tracking what you’re spending



Pay for advertising



Do:



Create a marketing plan and stick to it



Use low cost and no cost methods first



Follow leads by tracking them



Stick to your budget
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Create a marketing plan and stick to it

Use low cost and no cost methods first

Follow leads by tracking them
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Marketing Plan



Create a basic marketing plan



Select minimum 3-5 activities to use weekly



Allocate  a schedule for marketing activities per 

week/day



Budget accordingly



No cost methods rely on your time –another reason to 

set higher rates



Marketing Mayhem action plan in members area for 

lesson 2
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Create a basic marketing plan

Select minimum 3-5 activities to use weekly

Allocate  a schedule for marketing activities per week/day

Budget accordingly

No cost methods rely on your time – another reason to set higher rates

Marketing Mayhem action plan in members area for lesson 2

















10





P S

Marketing Plan

P —
il —

Ao b formaiog s
feery

s gy

oo e iy o e -t s o
e

v N ——
=





image11.emf
Homework 





Create your own intensive one month marketing plan 

and include:



Minimum 3-5 methods to use each day



Cold calling needs to be daily activity for  no less than 30 

mins



Allocate a working time and then pencil into your diary



Stick on your wall and FOLLOW THROUGH!


Microsoft_Office_PowerPoint_Slide11.sldx


Homework 

Create your own intensive one month marketing plan and include:

Minimum 3-5 methods to use each day

Cold calling needs to be daily activity for  no less than 30 mins 

Allocate a working time and then pencil into your diary

Stick on your wall and FOLLOW THROUGH!















11



image2.jpeg









P S

Homework ©

- Crote sour o otnsive e month matkaiog plan
prepetid

M s mthods touse xch

- Coldcallng st be ety b poles o

+ Allocteaeorking e il soup iy
- ik onyourvalad FOLLOW THROUGH

o





image1.emf
Week 2: Marketing & Advertising
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Marketing & Advertising Overview



Define marketing and advertising



Offline marketing methods



Online marketing methods



Marketing do’s and don’ts



Marketing on a shoestring budget



Marketing plan



Homework 


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Definitions



Marketing Definition:



The right product, in the right place, at the right time, at 

the right price (Adcock)



The action or business of promoting and selling 

products or services



Advertising:



The activity or profession of producing advertisements 

for commercial products or services



Can be paid or free
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