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Lead Gen Continued...



Email one: thank you and tip



Email two: tip



Email three: tip and VERY light pitch for your services



Email Four: tip



Email Five: Advantages /disadvantages, mention your 

services



Email Six: full blown pitch



Thereafter –tips every week with pitch once in a while


Microsoft_Office_PowerPoint_Slide4.sldx
Lead Gen Continued...

Email one: thank you and tip
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Email Four: tip

Email Five: Advantages /disadvantages, mention your services

Email Six: full blown pitch
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Lead Gen Continued:



Free autoresponder services



Mailchimp(free for 2000 subs) –has email template 

functionality



Listwire–free for 10,000 subs



Autosenders–totally free, very basic and unlimited subs



Inmicamail.com is low cost but has advanced tools



Aweberand GetResponse-premium services



Your autorespondersare the core of your business



Can preload them and let them do their thing!
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Lead Gen Continued:

Free autoresponder services

Mailchimp (free for 2000 subs) – has email template functionality

Listwire – free for 10,000 subs

Autosenders – totally free, very basic and unlimited subs

Inmicamail.com is low cost but has advanced tools

Aweber and GetResponse  - premium services

Your autoresponders are the core of your business

Can preload them and let them do their thing!
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Lead Generation Reports



Modify the one in the members area



Make it niche specific



Add in additional things you might offer



Make it relevant!



Your squeeze page should consist of:



Attention grabbing headline



Brief introduction to the problem your trying to solve



Benefits



Call to action –ask for the signup!
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Lead Generation Reports

Modify the one in the members area

Make it niche specific

Add in additional things you might offer

Make it relevant!

Your squeeze page should consist of:		

Attention grabbing headline

Brief introduction to the problem your trying to solve

Benefits

Call to action – ask for the signup!
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Webinars



High conversion rate –typically around 40% 



Build your list very quickly



Establishes you as an authority figure



Allows people to build their trust in you



www.anymeeting.comis free for up to 200 people



Gotowebinar/gotomeeting.com is free 30 day trial then 

$99 a month



You will also need Microsoft Powerpointto deliver the 

webinar
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Webinars

High conversion rate – typically around 40% 

Build your list very quickly

Establishes you as an authority figure

Allows people to build their trust in you

www.anymeeting.com is free for up to 200 people

Gotowebinar/gotomeeting.com is free 30 day trial then $99 a month

You will also need Microsoft Powerpoint to deliver the webinar
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Webinars Cont...



Advertise on your sig links



Advertise on the warriorforum.com



Facebook/LinkedIn/Twitter



Word of Mouth



To your existing list



Present on one topic –a problem to solve or something 

people are dying to know



Usually a pitch at the end



Always remain true to your niche!



Can do teleseminars, but added visual is powerful
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Webinars Cont...

Advertise on your sig links

Advertise on the warriorforum.com

Facebook/LinkedIn/Twitter

Word of Mouth

To your existing list

Present on one topic – a problem to solve or something people are dying to know

Usually a pitch at the end

Always remain true to your niche!

Can do teleseminars, but added visual is powerful
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PPC and Adsense



Paid adverts based on keywords –use Google Keyword 

Tool



Need a Google adsenseaccount



Can set a spending limit (minimum $10) 



Target keywords such as ‘Copywriter’, ‘freelance writer’ 

or whichever writer you are



May never get a lead



Always best to advertise your free report
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PPC and Adsense

Paid adverts based on keywords – use Google Keyword Tool

Need a Google adsense account

Can set a spending limit (minimum $10) 

Target keywords such as ‘Copywriter’, ‘freelance writer’ or whichever writer you are

May never get a lead

Always best to advertise your free report















9





P S

PPCand Adsense

 pui avens st on ko e Google Kepvord
b=

« Nest s Google e sccoumt
- Canse aspenting lmit (i )

- T Kepvonts such s Copritr, e wiiar
o vt o

- ayneer gaaleat
« A et to s our s et





image10.emf
Popovers and Popunders



Highly targeted



Keywords



websites



Relatively cheap to collect leads



Can generate laser-targeted traffic to your site



Popundersless intrusive than popovers and are cheaper



People don’t like popovers



Typical cost per click is around 5 cents



Leadimpact.com ($200 charge up first)



http://www.exitexchange.comfor free popunders
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Popovers and Popunders

Highly targeted

Keywords

websites

Relatively cheap to collect leads

Can generate laser-targeted traffic to your site

Popunders less intrusive than popovers and are cheaper

People don’t like popovers

Typical cost per click is around 5 cents

Leadimpact.com ($200 charge up first)

http://www.exitexchange.com for free popunders
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Video/Audio



Super way to stop clients dead in their tracks!



Camtasiais free for 30 days



Jing.com is totally free –5 minute videos



BB Flashback Express Player is totally free



Audacity is free -http://audacity.sourceforge.net/



Anymeeting.com to avoid downloading anything!



Target businesses with rubbish websites



Show, don’t tell –works a charm!



Show them what’s wrong with site
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Video/Audio

Super way to stop clients dead in their tracks!

Camtasia is free for 30 days

Jing.com is totally free – 5 minute videos

BB Flashback Express Player is totally free

Audacity is free - http://audacity.sourceforge.net/

Anymeeting.com to avoid downloading anything!

Target businesses with rubbish websites

Show, don’t tell – works a charm!

Show them what’s wrong with site
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Video/Audio Contin...



Do keyword research 



Show their position in Google



Point out their competitors in Google



Lead generation?



ASK them to contact you!



Leave name and number and email in video and email to 

client



Do videos in batches of 10



No more than 5 minsvideo



Target your niche
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Do keyword research 
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Point out their competitors in Google

Lead generation?
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Leave name and number and email in video and email to client
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No more than 5 mins video

Target your niche
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Joint Ventures/Solo Ads



Find someone with a large list in same niche as you



Send out offer to them via a solo ad



OR ask to cross promote products and services



Always mention referral fee



Designers, website guys and printers are good JV’s



Can prove very fruitful!



Create product and cross promote or send ad



Webinar is excellent to use –can do free or paid
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Joint Ventures/Solo Ads	

Find someone with a large list in same niche as you

Send out offer to them via a solo ad

OR ask to cross promote products and services

Always mention referral fee

Designers, website guys and printers are good JV’s

Can prove very fruitful!

Create product and cross promote or send ad

Webinar is excellent to use – can do free or paid
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Industry Surveys



If you don’t know what your target audience want –ASK!



Create a survey using SurveyMonkey.com



Marketing



Lead generation



Google



Who writes your material?



Join relevant LinkedIn groups or Industry specific forums



Send out forms and then collect responses



Create report and advertise that you have published 

findings



Offer a webinar based on the findings and interview an 

expert


Microsoft_Office_PowerPoint_Slide14.sldx
Industry Surveys

If you don’t know what your target audience want – ASK!

Create a survey using SurveyMonkey.com

Marketing

Lead generation

Google

Who writes your material?

Join relevant LinkedIn groups or Industry specific forums

Send out forms and then collect responses

Create report and advertise that you have published findings

Offer a webinar based on the findings and interview an expert
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Summary



Low cost ways to get clients include lead generation, 

video, webinars and surveys



Fastest way to get business and grow list is definitely 

webinars



Videos are a lightening quick way to get foot in the 

door business



Surveys excellent at establishing your authority
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Low cost ways to get clients include lead generation, video, webinars and surveys

Fastest way to get business and grow list is definitely webinars

Videos are a lightening quick way to get foot in the door business

Surveys excellent at establishing your authority
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Homework



Create your own sales funnel –squeeze page and autos, 

plus tweak your lead generation report



Get it all up!



Pick at least two other methods and get cracking!


Microsoft_Office_PowerPoint_Slide16.sldx
Homework

Create your own sales funnel – squeeze page and autos, plus tweak your lead generation report

Get it all up!

Pick at least two other methods and get cracking!
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Freelance Writing Coach
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Week 4 – Advanced Client Acquisition

Freelance Writing Coach
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Overview



Lead Generation & Sales funnels



Webinars



PPC/Adsense



Popovers and popunders



Video



Joint ventures and Solo Ads



Industry surveys



homework
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Webinars

PPC/Adsense

Popovers and popunders

Video

Joint ventures and Solo Ads

Industry surveys

homework
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Lead Generation & Sales Funnels



Lead generation websites composed of:



Form on squeeze page or website to collect optins



Free report or free offer to entice optins



Autoresponderssent out daily then periodically



Pitch for your services



Collects leads for you to sell to 



Time consuming to set up –use lead generation report 

from week 2 as giveway



Autorespondersusually follow this format:
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Lead Generation & Sales Funnels

Lead generation websites composed of:

Form on squeeze page or website to collect optins

Free report or free offer to entice optins

Autoresponders sent out daily then periodically

Pitch for your services

Collects leads for you to sell to 

Time consuming to set up – use lead generation report from week 2 as giveway

Autoresponders usually follow this format:	
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